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research highlights what it will take to make
food recovery more successful. The path

Stage One: Establishing Recovery Partnerships

* Past research also largely neglects the role of Establishing successful partnerships with growers can be a major challenge for recovery outlets, who forward appears less rosy than presumed by
stakeholders’ social relations in facilitating or often reported that it is difficult to identify or reach growers who might be interested in participating. those who view the challenge as just creating a
impeding efforts to overcome various Interviewees described three relational strategies that helped address social and material barriers at hetter “app,” but also more promising than
challenges to food recovery. this stage: connecting through established networks, developing mutual understandings of sresumed by those who see structural

partners’ worldviews and day-to-day operations, and finding shared interests. challenges as insurmountable. Our work

* Our study seeks to address these gaps, suggests that food recovery is difficult yet
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